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Media Literacy is an important component in the Ontario 
Languages Arts curriculum. Social Networking can be an effective 

tool for helping a school focus on media literacy. 
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What is “Social Networking”? 

Social networking is the term 

used when groups of people 

are established in an online 

environment, where they 

share information, interests, 

documents, pictures, videos, 

and learning. These networks 

may have a personal 

purpose or a work-related 

one, but in both senses they 

are a venue for sharing and 

collaboration. 
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Most Common Examples of 

Social Networking: 

Facebook – Facebook is the 

world’s most popular social 

networking site. It is used to 

connect with friends, family 

and colleagues, old and 

new, to share anything you 

need. 

Twitter – Twitter is an online 

social networking and 

microblogging site that 
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allows users to share 

thoughts, links, and 

information in the form of 140 

character messages called 

“Tweets”. 

Blogs – A blog (short for web 

log) is a website on which an  

individual or group of users 

share thoughts and 

information. Users can often 

respond to what they read in 

a blog and engage in 

discussions on the topic 

QUICK FACTS: 

- 72% of teens have a social networking account 
(www.internetsafety101.org) 

 

- 63% of teenagers go online every day 
(www.toptenreviews.com) 

 

Social Networking and Media Literacy 

This article will look at 
Social Networking 
and how it can be 
used in a school as a 
component of the 
media literacy 
curriculum. 
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Wiki – A wiki is a website 

authored by a group of 

people to share and publish 

information and content. It is 

a collaborative online 

environment. The best 

example is Wikipedia. 

Pintrest – Online pinboard for 

organizing and sharing 

things you find interesting. 
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Useful Links 

MediaSmarts – www.mediasmarts.ca 

Media Literacy Week – 

www.medialiteracyweek.ca 

 

Literacy in the following way: 

“Media education 

acknowledge and builds on 

the positive, creative and 

pleasurable dimensions of 

popular culture. It 

incorporates production of 

media texts and critical 

thinking about media to help 

us navigate through an 

increasingly complex media 

landscape. That landscape 

includes not only traditional 

and popular culture texts 

such as toys, fads, fashion, 

shopping malls and theme 

parks. Teachers don’t have 

to be media experts to 

incorporate media 

education in the classroom, 

because it is all about asking 

questions.” 

 

What is “Media Literacy”? 

To be media literate is to be 

able to critically understand 

the nature, techniques and 

impacts of media messages 

and productions. 

Media Literacy is an important 

part of the Ontario 

Curriculum. The 

“MediaSmarts” web resource 

in Ontario outlines Media 

Figure 1 An Example of a Pintrest Board 



 

 

 

Social Networking and Media Literacy  

How Does Social Networking Support the Media Literacy Curriculum? 

As we outlined earlier, social networking is the vehicle through which 

we can communicate, collaborate and share. So how does this fit 

with the purpose of the media literacy curriculum, specifically the 

need to create, analyze and interpret media messages, including 

identifying point of view and bias? Below are several examples of how 

social media can support the delivery of the media literacy 

curriculum: 

Blogging – a great way to support students in their understanding of 

voice, bias and point of view is to allow them chances to create their 

own messages. The creation of a class or student blog as a place for 

students to publish will expose them to the thinking behind creating 

messages and help them to reflect on their own point of view and 

bias, a great foundation in identifying these in others. 

YouTube – YouTube allows students to create and publish media 

products, as well as view media messages from across the world. It 

also allows students to engage in discussions about the media 

selected. Try having your students watch a commercial or advertising 

campaign and then create a sequel to the media or create a 

response from an opposing company or product. 

Twitter – Twitter allows students to access input from around the world. 

The next time there is a major news story, rather than relying on 

traditional news outlets for the information, try searching Twitter. There 

will be first-hand, front line accounts from those involved in the event. 

Students can engage in dialogue directly with those involved in the 

event. The recent uprisings in Egypt were a great example of this in 

action.  

Wikis – A wiki will allow a number of people (ranging from few to the 

world in the case of Wikipedia). Try teaming up with other classes 

studying the same content as your class and having the students work 

together to create an online resource for the concept.  

Different Blog Options 

KidBlog – Kidblog is a 

secure blogging area 

intended for the use of 

students. The teacher 

can set up and 

moderate the blogs for 

all of the students, and 

these blogs can be set 

private to the class only 

or publically available. 

WordPress and Blogger 

There are many 

similarities in these two 

blog platforms, with 

both allowing a full 

range of publishing and 

media options. These 

blog platforms are run 

and owned by the 

students, and as such 

the teacher cannot 

moderate content or 

comments. 


